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A Note to Our Readers 






























by Richard Reeves 















This Summer in Europe 

Don’t go to Marbella. Do go to Lord Brooke’s ball on June 5 
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Arrow/ all-cotton, eo/\/-core Cotton-Ga/e. 
It/more than a /hirt, it/a movement. 


Savage Enemies, 
Smart Enemies 
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\kntage 


'I didn’t 
sacrifice 
great flavor 
to get 
low tar/ 
























BERLINETTA 


A NEW WAY TO TAKE YOUR PULSE. » 


CAMARO.THE HUGGER. 















Summer. 
Seven Style 


Summer^here and the mixing is easy. Refresh yourself with a tall, eool glass 
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Falling in Love 
With Four Wheel Drive 

Another chapter in America’s supercharged romance with the automobile 
by Aaron Latham 

























































Working Out 
With Arthur Ashe 

Why Ashe plays the craftiest game in tennis 
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Where Opinion Makers 
Get Their Opinions 


A smart reader’s guide to invaluable ini 
-Interviews by Sue Mittenthal- 





















The only vodka 



imported from Russia 
Stolichnaya. if 1 


STOLICHNAVA?- 


1USSIAN VODKA 


















































































Power! 

That’s the Jensen Car StereoTriax II. 
That’s the thrill of being there. 






For the past 10 years, we have been 
owners of 13-30 Corporation, a very 
successful and profitable publishing 
enterprise. 

And for the past several years, we 
have been looking for an opportunity to 
buy an important consumer magazine. 

Before we began to look, we asked 
ourselves, "If we could have any magazine 
in America, which would we want?" 

For both of us, the first choice was 

We grew up on Esquire. 

And in many ways, Esquire has 
helped us to grow up. It is a civilized man's 
magazine. It has always been a great one. 

It has been male, without being 
macho. 

It has been intelligent, and literate. 

It has been entertaining, and 
informative. 

And we intend to keep it that way 

We believe we can, because in 
many ways, we ourselves are Esquire's 
target audience—an audience that has 
been evolving in the'/O's. 

Esquire, too, has evolved. And it 
will continue to do so. But it will not lose 
the things that made it great. 

In our opinion, Esquire was at its 


or helps him 


best when it was a monthly magazine. 

It was thick, and substantial in 
editorial content. Its arrival every month 
was an event in the reader's life. 

So we will be making it a monthly 
again, in the very near future. 

And we will be adding things to it. 

market today that really helps am; 
define his place in the world, or he 
to grapple with the 
what manhood is. 

And there needs to be. 

Because today's man is searching 
for an identity a context. 

All the old definitions of what it 
means to be a man are changing. 

A man used to be the breadwinner, 
the "man of the house." Even the phrase 
sounds strange today 

Before Vietnam, a man went off to 
fight a war, and returned with dignity 

He did a man's work, had a man's 


man in the middle. 

Esquire understands this. 

And it intends to help with the 
problem, in an important, meaningful way. 

But it will do even more. 

Because in the midst of all this 
unsettkng change, a man is still expected 
to know which wrench to use, what to 
wear for each occasion, what wine to 
order, how to make important decisions 
about his life, how to entertain a woman, 
where to vacation, and how to buy a stereo 
system that sounds like a concert hall. 

He's supposed to learn all of this 
automatically, by osmosis. 

Esquire knows better. 

So in the future, it will be pro¬ 
viding its reader with even more of the 


Christopher Whittle Phillip Moffitt 



The Sound of Luciano 

Pavarotti talks about weight, sex, 
painting, tennis, ambition, and the joys of being a tenor 


by John Kobler 
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See you later, alligator, 
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Introducing 

THE FOX. 

d 

The same fit, comfort, 
quality, looks and 
easy-care fabric as 
the well-known knit. 

At about *5 less. 


Only *13. 

: OnlyatJCPenney. 

c^^^-^^^r^-dCPenney 



The Villain of Vietnam 

Nguyen Ngoc loan pulled that trigger in 1968 and became a symbol 
of the Sixties. Now he sells pizza. A symbol of the Seventies 


by Tom Buckley 













































































Dad always enjoyed your letters. 

He'll especially enjoy these on Father's Day 
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Seagrams V.O. 

The symbol of imported luxury. Bottled in Canada. 
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AOayin.hC.ife --interview by Harry Stein 

Tennessee Williams 












































How to Pack: 
Less Is More Like It 


















































































‘Mommy, Who’s That 
Man in Your Bed?’ 

Problems and solutions for the surrogate father 



















RAISE HELL 
WITH 

MOTHER == 
JONES! II 




















Ontario*® Canada 

we treat you royally 



My Typewriter 

This is a machine that—while it does not sing songs, as 
my pinball machine does—can do everything else 

by Andrew Tobias 






























































































Seagrams 

Extra Dnj 

Gin ^ 


The SGT. is Seagram’s Gin & 
Pour Y/i oz. Seagram’s Gin over 
Fill with Schweppes Tbnic. Gari 
with a wedge of lime. Enjoy it! 
And enjoy our quality in moderati 


Seagrams Gin. Perfect all ways 








